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LETTER FROM THE CHAIRMAN

Dear Friends:

2014 was a year of growth and change for DebtWave Credit Counseling, Inc. We were able

to provide resources and services to over 23,500 attendees through our counseling sessions,
seminars, workshops, and/ or community outreach events. As more and more people find
themselves in peril due to a variety of circumstances, DebtWave is here to help. Our rebranding
will position us as a leader in the credit counseling space, and combined with our unparalleled
education programs through the San Diego Financial Literacy Center (SDFLC), DebtWave is
ready, willing, and able to become the preeminent resource for our community.

In 2015, we will continue to support our military through the SDFLC’s Boost For Our Heroes
program, providing $3,000 each quarter to a military family while also maintaining our
education calendar of over 200 events annually. Our Debt Management Program yielded a record
number of graduates in 2014, with more than 2,400 individuals completing the program and
becoming debt-free. We also witnessed an increase in enrollments from the previous year as
nearly 2,000 individuals started on the path to financial freedom in 2014.

We look forward to another banner year and thank you for your continued support of our
organization.

Sincerely,

Am%omg ’)’V\u/)./,?u

Antony Murigu
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DEBTWAVE CREDIT COUNSELING, INC.

MISSION, VISION, AND RISTORY

In 2001, DebtWave was established as a 501(c)3 nonprofit organization with the vision of delivering financial
education and debt management services. Similar to today, many households were facing budgetary challenges,
money mismanagement issues, and an overall lack of financial education. As we enter 2015, the need and request
for educational workshops and debt management services is still in high demand. By providing top-tier credit
counseling and educating on the best methods to manage and eliminate debt, we empower our clients to become
financially fit and self-sufficient.

Our mission is to educate the public on the proper use of credit through budget management, to offer
sound counseling, and to assist clients in reducing and eliminating debt. We deliver services at the highest
standards of professionalism so that your transition to better financial health is both pleasant and personal.

It is our passion at DebtWave to provide you with the best education and most appropriate programs to manage
your debt and become financially fit. Because we know how difficult it is to reduce debt, we make it simple by
offering services and programs that are both informative and practical.

SAN DIEGO FINANCIAL LITERACY CENTER (SDFLC)

Since its inception, DebtWave has been extremely active in the San Diego community with our outreach efforts
focused on youth, military, and low-to-moderate income families. Today, the community outreach program is
stronger than ever under its new moniker, San Diego Financial Literacy Center (SDFLC). We are continually
growing our outreach and partnerships evidenced by the over 100 community and corporate partners working
with us to achieve our mission and vision each day.

The SDFLC continues to bring real, relevant, and topical personal finance education to our region. All of the
SDFLC programs and services are provided free of charge. The core programs continue to focus on youth and
low-income persons, but in 2014, we became heavily involved with the military population as well. The SDLFC
helps by enhancing your financial IQ and is working to meet its vision of turning San Diego into “America’s
Finest Financially Literate City.”

The mission of the San Diego Financial Literacy Center is to educate and empower individuals and families to
make sound financial decisions and develop positive personal finance habits for life.
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NEW INITIATIVES FOR 2015 AND BEYOND

DebtWave started a rebranding effort beginning in fall of 2014 and introduced our rebranded image in January
2015. A revamped website featuring: a new logo, a fresh color scheme, and our new slogan - “Making Your Life
Simple” - provides us with an opportunity to better serve our community and constituents. Our unofficial
mascot, a piggy bank, can be found throughout our website, on our logo, and in our videos. Also, as part of
our rebranding efforts, our

community outreach department B l
has become San Diego Financial DEBT WAVE
Literacy Center. (") CREDIT COUNSELING, INC. DebtWave

Nonprofit Financial Education Services Credit Counseling, Inc.

Making Your Life Simple

DebtWave also began development of our online portal, dubbed Payoff Pilot. Set
v to launch in June 2015, Payoff Pilot will allow individuals to perform a self-guided
credit counseling session and learn about the many debt management tools and

[ ]
PaQOff P| IOt resources available. This software will allow individuals to view their credit report
and score, create a budget, see their potential savings, and analyze a variety of debt

Your Nonstop Flight to Financial Freedom

repayment options.

The 2015 to 2016 strategic plan of DebtWave is to continue to provide top-tier credit counseling and world-
class personal finance education through the SDFLC. Developing a true philanthropic model in which the
community can support our efforts to bring fundamental financial change to our most at-risk populations will
be the benchmark of our outreach program for the foreseeable future. Focusing on our youth, military, and
low-income citizens is imperative to ensure the financial future of our city, state, and nation. As more and more
Americans and San Diegans must deal with debt on a daily basis, DebtWave and the SDFLC will work tirelessly
to enhance peoples’ financial IQ so that they can become financially fit and debt-free.
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BOARD OF DIRECTORS

Triple Three, Inc.

Wells Fargo Advisors

Go Motion, Inc.

KEY PERSONNEL

BOARD OF ADVISORS

Libre Technologies, Inc.

Glassey Smith Consumer Attorney

Gallagher Levine Insurance Company

Aeon Computing, Inc.

Triple Three, Inc.

Navy Marine Corps Relief Society Naval Base

San Diego

First Allied Securities

Silvergate Bank



http://www.bbb.org/sdoc/business-reviews/billing-service/triple-three-inc-in-san-diego-ca-171995268/
https://www.wellsfargoadvisors.com/
http://www.gomotion.com/
https://www.loanlibre.com/
http://www.californiaconsumerattorneys.com/
http://www.ajg.com/
http://www.ajg.com/
http://www.ajg.com/
http://www.ajg.com/
http://www.ajg.com/
http://www.bbb.org/sdoc/business-reviews/billing-service/triple-three-inc-in-san-diego-ca-171995268/
http://www.nmcrs.org/locations/entry/san-diego
http://www.nmcrs.org/locations/entry/san-diego
http://www.firstallied.com/
http://www.silvergatebank.com/

EVENTS CALENDAR

SDFLC Relaunch Event

2nd Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

1st Annual Boost For Our Heroes Golf
Classic

3rd Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

Manage Your Money Week

4th Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

1st Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

2nd Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

2nd Annual Boost For Our Heroes Golf
Classic

3rd Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

Manage Your Money Week

4th Quarter Educational Luncheon and
Boost For Our Heroes Award Presentation

Live Well and Boost Campaigns
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Wave of the Future is SDFLC’s financial education
program designed to further educate our next
generation about the nuances of credit, debt, budgeting,
and how to become financially responsible adults. By
preparing our youth population for their financial
future via online tools, workbooks, and digital
resources, we are able to help shape the financial habits
that they will need to be successful. The utilization of
interactive workshops, games, and the introduction of
real-life financial scenarios further prepare our youth
constituents to become and stay financially fit.

The Wave of the Future program topics include: proper
use of credit, introduction to credit and lending,
creating a spending plan (budget), understanding
credit reports and scores, how to read and understand
financial documents, the basics of saving, and a life-
skills module on what to expect after high school.

Current partners of the Wave of the Future program
include: San Diego Unified School District, San Diego
Community College District, Clairemont High School
Academy of Business, Southwestern College, Palomar
College, and more. Our 2014 event calendar was
highlighted by working with the Umoja program of
Grossmont College at the scenic Mission Trails Regional
Park Community Center, a program that targets
underrepresented students in San Diego County.
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WAVE OF THE FUTURE

2014 STATISTICS ABOUT ATTENDEES

o Number of High School workshops - 36 with total attendees of 1,040

o Number of Higher Education workshops — 106 with total attendees of 3,364

« Number of attendees at Smart With Your Money outreach events — 12,443

o 47% are between 14 and 18 years old

e 53% are between 18 and 24 years old

o 50% are male and 50% are female

o 70% of the attendees felt strongly that presentations were useful and informative
o 96% agree that the information provided was easy to understand

o 98% agree that the presenter was knowledgeable about the topics discussed

o 96% agree that the information would help them with future financial decisions

SOME OF OUR EDUCATIONAL PARTNERS

GROSSMONT-CUYAMACA

CoMMUNITY COLLEGE DISTRICT

For a list of all partners, visit www.sdflc.org
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Boost For Our Heroes is a comprehensive program geared towards active duty,

N 4

transitioning, and veteran military members that provides them with financial
education and assistance. Working with community and collaborative partners,
such as Navy Marine Corp Relief Society, Fleet and Family Support Centers, and
Support the Enlisted Project (STEP), the SDFLC provides clear, concise, and non-
duplicative personal finance education via workshops, seminars, and one-on-one
consultations.

In 2014, the SDFLC conducted forty workshops including: Understanding VA
Home Loans, First Time Home Buyers, Financial Management, Debt Management,
= e Understanding Your Credit Report and Score, Conquering Your Credit, and
AL more. By working directly with our military members and helping them reach
self-sufficiency, we are helping to break the cycle of financial mismanagement that

currently plagues our military.

m 2014 STATISTICS ABOUT OUR ARMED FORCES MEMBERS

o Over 1/3 of all military families have difficulties covering expenses.
S ! D M F_c  Over half of all enlisted personnel have engaged in credit card debt
SANI Q'EFD ."'.'“L_l “‘F‘"'r mismanagement.

« Transition into civilian life can lead to long periods of underemployment.

o There is an overall lack of financial education based on environment and

experience.
'HI‘l}el i o There is a general mismanagement of money - living paycheck to paycheck.
Center o There is a stigma faced by admitting that you may need help.

Meeting Your Needs. At Home. At Sea.

www.sdflc.org
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BOOST FOR OUR HEROES

Because of these statistics, the Boost For Our Heroes program also provides a quarterly award of $3,000 to a
military member or military family. Each quarter, an impartial panel will select one constituent due to financial
hardship and develop an integrated financial plan. In 2014, the SDFLC gave $12,000 to four service members
(active and veteran).

FOR OuR
o EROES
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2014 DATA

o Worked with 6,441 military personnel via workshops and events
o Provided over 200 individual counseling sessions

« Saw an average decrease in debt by almost 10%

o Almost half of constituents developed or began their savings plan
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CREDIT COUNSELING STATISTICS AND FEEDBACK

o The total number of clients that enrolled onto our Debt Management Program (DMP) in 2014 increased
12% year over year.

« The average total credit card debt for enrollees increased more than 7% from 2013.

« Client’s average payment decreased nearly 15% on the DMP.

 Client’s average monthly savings from reduced interest rates was $130.

 Client’s average monthly interest rate decreased more than 50% in 2014 when joining our DMP.

o The average FICO score for clients that completed their DMP in 2014 was 712, a 6% increase from those
who completed their DMP in 2013.

30,835 36,125
4,102 4,179
1,727 1,948

$15,738 $16,889
$488 $487
$408 $416

18.70% 18.37%

9.00% 9.11%
4.70 4.85

561 603
670 712

2,264 2,420
45.52 44.85

$58,536 $56,664

DebtWave continues to receive positive feedback from active Debt Management Program clients through our
annual online survey. Out of the total 446 surveys received in 2014, the overall satisfaction rate was 97.30%.

Our certified credit counselors maintain excellence and high standards by completing rigorous training as
well as continuing education modules. We are happy to offer our clients services in both English and Spanish
and have found that over 97% of all clients would refer us to a friend for their debt management and financial
education needs.

SOME OF OUR PROGRAM SUPPORTERS

—_

CITIBANK®

Bankof America ”"?"

CHASE :’ Ca;;it.?/l('_); 1€ Bank
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EMPLOYEE OF THE YEAR

One of our greatest assets is our employees. Each year, we choose an employee of the
year that best exemplifies the values that permeate the culture of DebtWave. Hard work,
dedication, honesty, perseverance, and a willingness to assist whenever and wherever
needed are just some of the qualities that are exuded by our 2014 winner, Denisse
Gutierrez. Denisse combines these traits along with a professional demeanor that is
respectful and considerate. She is a conscientious leader who lets her actions speak
louder than her words.

Denisse joined the team in June of 2012 and brought with her a tremendous attitude and willingness to learn
and grow. Her potential is limitless as she has, in a brief time, excelled in many roles. Starting as a certified credit
counselor where she provided top-tier counseling to her clients via her genuine and articulate nature, she also
exhibited the one trait that made her one of the best counselors at DebtWave — being an active listener. Promoted
to Counseling Manager, Denisse continues to lead our team of experienced counselors on a day-to-day basis,
and her leadership skills have helped in the thousands of free counseling sessions offered. Additionally, Denisse
has been an integral part of the team to implement our student loan consolidation program as well. These
diverse roles require Denisse to constantly maintain the utmost professionalism, stay abreast of current training
methodologies, and challenge her staft to be their best and perform at the highest levels.

We are lucky to have Denisse as part of our management team and are proud of her accomplishments thus far.
Congratulations Denisse!
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CLIENT TESTIMONIALS

DEBTWAVE CREDIT COUNSELING, INC.

SAN DIEGO FINANCIAL LITERACY CENTER
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STATEMENT OF FINANCIAL ACTIVITIES




SAN

DIEGO
FINANCIAL
LITERACY

9325 Sky Park Court | Ste 260 | San Diego | CA | 92123
http://www.sdflc.org/

Tax ID Number: 91-215-6504
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